
 Newsletter February 2020 Newsletter February 2020 Newsletter March/ April 2020 Newsletter March/ April 2020



Ambassador Spotlight:
Marissa Altenburg

Hello, my name is Marissa Altenburg and I am a 
senior Communication: Public Relations Major with 
a concentration in Public Relations. I also have a 
minor in Philosophy. Besides what I study in school 
I am a Beauty Ambassador at Sephora . I am a self-
care and self-love guru. I am a senior at SRU and 
still unsure what I want to do when I grow up; I just 
want to be happy. The projects I am working on is 
the Project Manager for the SEA Social Media, apart 
of the SEA Photo/Video Team, the SEA Academy 
team, and the Project Manager of the SEA Wilder-
ness Project.

Ambassador Spotlight:
Ron McNerney

Hello, my name is Ron McNerney and I am a senior Com-
munication Digital Media major with a minor in Film & 
Media Studies at Slippery Rock University. I joined the SEA 
to broaden by understanding of the business world and to 
expand my knowledge within marketing. With this expe-
rience I hope to be able to secure a job working with Event 
Operations within the Pittsburgh area.
The projects I am currently working on is part of the SEA 
website team, the Project Manager of the SEA Events team, 
the SEA Academy team and the SEA Wilderness Project 
team.

Interested in becoming an 
Ambassador and would like 
more information?
Facebook: @SEAatSRU
Instagram: @sea_sru
Twitter: @SEAatSRU



Fossil Fuel Divestment 
By Connor Reed

The Fossil Free movement started in 2012 on college 
campuses worldwide. The goal: to force schools and 
other organizations into the divestment of fossil 
fuel companies, thus making the fossil fuel industry 
as unprofitable as possible. As of 2020 fossil free esti-
mates that approximately $14 trillion dollars’ worth 
of divestments have been made by 1,181 institutions 
around the world.
Colleges that have committed to full divestment 
from fossil fuels include Penn State, University of 
Maryland and University of California. It’s not just 
college campuses though that are feeling the pres-
sure to divest. Governments around the world are 
also supporting the movement with New York City, 
City of San Francisco and the entire country of Ire-
land all fully divesting from fossil fuels.
In the past campaigns have pushed for divestment 
in tobacco, private prisons and apartheid-era South 
Africa. However, even in 2013 an Oxford survey 
called the “Fossil Fuel” movement the fastest grow-
ing divestment campaign in history. Seven years 
later and the effects are starting to show as the stock 
market displays the impact for all to see.
CNBC money pundit Jim Cramer had a lot to say 
about the poor performance of ExxonMobil’s and 
Chevron’s earnings reports. “I’m done with fossil 
fuels, they’re done. We’re starting to see divestment 
all over the world,” he said and later compared them 
to tobacco and the divestment that occurred then “I 
think they’re tobacco, were in a new world”. Cra-
mer’s interview proves to be a shocking realization 
that fossil fuels are no longer a safe bet, as ordinary 
people look for more sustainable and ethical choices 
when making their investments.

Client Spotlight:
Center for Ageless Entrepreneurship (CAE)
This month's client spotlight is on the CAE (Center for Ageless 
Entrepreneurship). The CAE will be the home to older entrepre-
neurs around the world, providing a community of likeminded 
individuals, also providing coaching and courses to help every 
entrepreneur succeeds with their very own brilliant idea. 
As of this month the SEA and its ambassadors are in the very first 
stages of developing the CAE brand. The ambassadors have been 
tasked with the creation of a logo, color scheme and the funda-
mental language of the organization. Once developed the ambas-
sadors intend to create an online brand style guide that will be 
easily accessible for all. 

COVID-19 Prevention
How it Spreads
The virus spreads mainly from person to person contact. 
• Between people that are in close contact with each other. This 
is within 6 feet.
• Spread from someone who is infected by sneezing or   
coughing
Steps to Protect Yourself
• Clean your hands often

◊ Wash your hands with soap and water for at least 20 sec-
onds
◊ Use hand sanitizer that contains at least 60% alcohol

• Avoid close contact 
◊ If COVID-19 speads to your community, avoid contact if 
possible

Steps to Protect Others
• Stay home if your sick

◊ Stay home except if you are getting medical attention
• Cover coughs and sneezes

◊ Use a tissue or the inside of your elbow
◊ Then wash your hands for at least 20 seconds

• Wear a facemask if you are sick
◊ You do not need to wear a facemask if you are not sick, 
only if you are caring for someone who is sick.

• Clean and disinfect 
◊ Everything that you touch frequently
◊ Please do NOT try to create your own disinfectant

For More Information go to https://www.cdc.gov/coro-
navirus/2019-ncov/prepare/prevention.html



Valentine’s Day Event
Sustainable Enterprise Accelorator 

Partnered with the SRU Planetarium

The SEA partnered with the SRU Planetarium to put on a valentines day event. During this event 
the SEA supplied cookies and brownies and the Planetarium selected videos to show the audiance 
during the event. Each video showed different aspects of the earth.
The first event that was held by SEA took place on February 13th at the SRU Planetarium. Ron-
ald McNerney is the Project Manager for Events and Outreach with SEA and he and his team 
did an amazing job working with the Planetarium to have the event. Since this event was held on 
the same week as Valentine’s Day, we wanted to keep in theme of the holiday; so the event at the 
Planetarium was centered on loving our planet. When Ron reached out to the SRU Planetarium, 
they were more than happy to work together on such an event, especially since not too many 
people know of the Planetarium’s existence. Ron worked closely with Joe Uleau to plan out what 
videos would be shown, how to advertise the event, and to create the flyers. The event was heavily 
promoted at Vincent Science Center, classrooms, and on social media. Of course, no Valentine’s 
Day event is complete without desserts. Kelsey Hilliard, a Brand Ambassador for SEA, helped 
submit a food request form to AVI for this event. The order for the event consisted of 2 dozen 
brownies and 3 dozen sugar cookies so that attendees had plenty to eat when they came. The 
event began at 7pm and was an overall success, the turnout consisted of 26 people and the des-
serts went flying off the plates. Joe Uleau was also happy with the turnout and wants to one day 
work on another event together. This event was a great way of showing the beauty of the planet 
while also keeping in line with the holiday.



The Recipe:
• 1/2-pound elbow pasta
• 3 tablespoons unsalted butter
• 3 tablespoons all-purpose flour
• 1 teaspoon paprika
• 1/2 teaspoon onion powder
• 2 (12-ounce) cans evaporated milk
• 12 ounces shredded extra-sharp cheddar cheese, 
about 3 cups, divided
• 1/4 cup freshly grated Parmesan
• Kosher salt and freshly ground black pepper, to taste

• 2 tablespoons chopped fresh chives

Directions:
1. Preheat oven to 400 degrees F.
2. In a large pot of boiling salted water, cook pasta ac-
cording to package instructions; drain well.
3. Melt butter in a large skillet over medium high heat. 
Whisk in flour, paprika and onion powder until lightly 
browned, about 1 minute.
4. Gradually whisk in evaporated milk until slightly 
thickened, about 4-5 minutes.
5. Remove from heat. Stir in 2 cups of cheddar cheese 
and Parmesan. Stir in pasta, season with salt and pepper, 
to taste.
6. Divide pasta mixture into 5 (10-ounce) or 6 
(8-ounce) ramekins or ovenproof bowls. * Place onto 
a baking sheet; sprinkle with remaining 1 cup cheddar 
cheese.
7. Place into the oven and bake until golden brown, 
about 20-25 minutes.

8. Serve immediately, garnished with chives, if desired.

 

How to make Zero Waste Mac N 
Cheese
By Kelli Pattison

When you are shopping for groceries next try and 
challenge yourself to shop sustainably. If you can do 
so then it can be a big step into altering the way, we 
do things in our daily lives.
When you go to your local grocery stores, see if you 
can find anything in balk. You can try looking at 
grocery stores like Whole Foods, Trader Joes, ALDI 
or even any locally sourced food market.
If you live in the Pittsburgh area you can go to the 
Strip District and find a great assortment of locally 
sourced foods. Some stores there are Presto George, 
Strip District Meats, the Olive Tap, Stamoolis and 
many more. 
When you are trying to get the pasta, you might 
have to go to specialized stores or any of the stores 
that I have listed above. If you are having trouble 
finding anything in balk, try looking for packaging 
with the least amount of plastic. Then when you are 
looking for the milk, try looking for milk in a glass 
container. You will be able to reuse the glass bot-
tle for different things around the house. By going 
or trying to buy items that are zero waste you’ll be 
helping support your local businesses.


